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Scottish Government Pharmacy Panel Poster
October 2026



To whom it may concern,

Accompanying this letter is the poster for display in the window position used for Scottish Government campaigns in your premises. This ‘Be the Early Bird’ poster should replace any existing poster with immediate effect.  

New Scottish Referral Guidelines (SRGs) for Suspected Cancer

A clinical review of the Scottish Referral Guidelines (SRGs) for Suspected Cancer was completed last year, with updated guidance published on the Right Decision Service (https://www.rightdecisions.scot.nhs.uk/scottish-referral-guidelines-srgs-for-suspected-cancer/).   

SRGs support primary care clinicians in identifying patients who are most likely to have cancer and therefore require urgent assessment by a specialist. Equally, the Guidelines help in identifying patients who are unlikely to have cancer, embedding safety-netting as a diagnostic support tool.

Gateway C (https://www.gatewayc.org.uk/scotland-home/) is NHS Scotland’s free cancer education platform for primary care clinicians, including pharmacists, to:  

· Improve knowledge of ‘red flag’ symptoms that could be cancer.
· Increase confidence in when to signpost a patient to their GP or dental practice, due to unusual, persistent symptoms.  
· Help reduce any delays in the patients’ pathway.  

The ‘Early Bird’ campaign 

The Detect Cancer Earlier (DCE) Programme’s ‘Be the Early Bird’ campaign will run  in October/November 2026 and February/March 2027 across Scotland, targeting adults aged 40+, with a focus on those from areas of deprivation where screening participation is lower and later stage disease more common.  The campaign aims to empower people with possible cancer symptoms to seek help, reinforcing the benefits of finding cancer at an earlier stage when there are more treatment options available, a greater likelihood of living well after treatment, and better news to tell their family. 



Campaign key messages:

· Anyone, particularly those aged 40+, with persistent symptoms unusual for them is being urged to ‘be the early bird’ and contact their GP practice.
· If you’re worried about an unusual, persistent symptom, in/around your mouth specifically, your dentist wants to know.
· Finding cancer earlier can mean that there are more treatment options available, a greater chance of living well after treatment and better news to tell the family.
· For more information visit getcheckedearly.org

There is lots that can be done to treat cancer these days and getting checked early plays a big part.  Pharmacy can help support the ‘Be the Early Bird’ campaign and adoption of the new Scottish Referral Guidelines.  

If you have any questions regarding the campaign, or anything in this letter, please contact: sgmarketing@gov.scot 

Thank you for your continued support. 
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